Ana B;mia Rosario, PhD

The Approach

What Is in The Works:

e In Winter 2018, | was awarded the Moreland Information
Literacy Grant for offering resources and developing an
in-class exercise with a librarian, Ms. Esther Gil. The
resources on media space and time, advertising
production costs, and access to specialized databases with
information about historical marketing expenditures will
be included in the course’s Library Research Guide. The
students will work in teams to estimate costs for a
marketing plan redevelopment for their chosen brands.

e A guest speaker from a local marketing agency is
scheduled to visit MKTG 2800 students to talk about
marketing budgeting and promotion.

e Several guests will attend student presentations and offer
comments regarding marketing budgeting and feasibility.

- Assessment:

e  First, points (e.g., 5/500) will be awarded to students upon
completing the in-class workshop with the reference
librarian and uploading the completed worksheet on
Canvas.

e Second, part of the team project assessment (e.g., 5/50
points) will pertain to the completeness and correctness
of information pertaining to marketing costs and
budgeting.

e Finally, several questions on marketing budgeting, cost
estimation, and feasibility will be added to the final exam.



At this stage, before | have implemented the desired changes, | advise the following to the DU community:

e mine the content of student evaluations and course reflections to identify tangible opportunities for
improvement as soon as the next quarter;

e consider applying for a Moreland Information Literacy Grant to receive support for developing a
similar exercise for your own class;

e collaborate with DU library liaisons (e.g., Ms. Esther Gil)—the wealth of information we have
access to is tremendous, and increasing our students’ literacy through active usage of secondary
sources makes them more competitive on the job market;

e involve industry partners that may be able to fill the information gap, i.e. offer more insights than
faculty are able to access through academic sources and library subscriptions to databases.
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